
Build your reputation 

as experts



Contact: david@memetic-comms.com

Your customers face unprecedented change

They want to stay up to date on their industry trajectory, innovations, 

opportunities, and threats

But they struggle with the complexity of constant technological shifts, and 

are overwhelmed with low-quality information

They want to hear from experts they can trust to help them navigate 

the choppy waters ahead

We make you that trusted expert



“Consistent, high-quality, and engaging 
content impacts audience decision-making 
more than any other technique”

LinkedIn/Edelman

“64% of B2B buyers say an organisation's 
thought leadership is more trustworthy for 
assessing capabilities and competency than 
marketing materials”

Contact: david@memetic-comms.com

Hubspot

Thought leadership 

is the best way to 

position your 

company as a 

trusted expert in a 

complex world



But…

Quality thought 

leadership in complex 

industries takes time 

and skill

“71% of decision-makers say less than half of 
thought leadership they consume gives them 
valuable insights”

“Only 29% of CXOs believe their own content 
is very good or excellent”

Contact: david@memetic-comms.com

LinkedIn/Edelman



• We draw on expert interviews, audience conversation analysis and

industry research, to turn your expertise into relevant insights on 

the issues buyers of innovative technologies care about.

• We turn these insights into content aligned to the right formats and 

channels for your audience.

• We deliver it over time, across multiple targeted channels (content, 

media, social), to build your reputation as experts, and start high-

value customer conversations.

We offer three ‘programmes’ to establish your reputation, start 

conversations with forward-thinking customers, and shift the thinking 

of those who still need persuading.

This is where we come in

Contact: david@memetic-comms.com



Three programmes

Our three complementary programmes give businesses at different stages of their journey everything they need to become trusted experts in their 
industry. Bespoke options also available. 

Programme 1: Tell your story
An inspirational company story makes everything easier – from content, to PR, to sales, to internal comms and hiring. We draw out what is unique about 
your offer, understand what your audience cares about through research, and create (a) a set of messages and (b) an inspiring narrative that sets your 
offer in the context of your customers challenges. 

Timeframe: 2 months
Project cost: From £3,500

Programme 2: Build original thought leadership
We help you develop really insightful content – usually a ‘Hero Content’ report – that says something truly valuable to your audience, informed by your 
expertise, our research, and insights from independent experts (from our network of thousands). This can be a standalone asset for lead gen, but also a 
repository of original insights and expertise to elevate the quality of your marketing, PR, and social media content.

Timeframe: 2-3 months
Project cost: £3,000-10,000 (dependent on report depth, number of expert interview, additional research)

Programme 3: Build an expert brand
Using insights from Programme 2 and ongoing conversations, we deliver communications programmes that build your reputation as trusted experts. 
Through a programme of blogs, media relations, and social media, we consistently project your expertise across the channels your audiences trust, 
engaging buyers with actionable solutions to their challenges, and building credibility with those who might buy in future.

Timeframe: Ongoing 
Monthly fee: £2,000-£5,000 per month (dependent on activity levels)

Contact: david@memetic-comms.com



Why 
Memetic?

1. Advanced data tools to analyse 150 million online conversations to generate relevant 
insights into what your audiences care about. 

2. Network of thousands of academic and industry experts we can tap to deeply 
understand your market and generate additional insights for your content.

3. Highly experienced research and writing team who get the best insights from your 
experts (even the technical ones) and use them to create brilliant content.

4. Dedicated delivery experts who turn your core insights into quality blogs, targeted media 
opportunities, and beautifully-presented visuals, videos, and ad creatives, all aligned to 
how your audiences like to receive information.

5. Senior strategic thinkers on every account who guide on evolving audience challenges 
and push you to continuously communicate with intelligence and precision.



What it looks like in  

practice



How it all works together

We analyse online B2B 
conversations to 

understand audience 
interests, priorities, and 
the channels they trust 

for information.

We create a compelling 
story which frames your 

capabilities squarely 
within your audience’s 

challenges.

We interview your 
experts to unlock the 

insights that will make 
you an industry leader. 

We add original data and 
market insight from 

bespoke surveys and our 
vast network of experts.

We develop a campaign 
plan to push insights to 

audiences over the 
channels they trust - 

considering SEO, PR and 
organic/paid social - to 

stimulate short term lead 
gen and long-term expert 

reputation-building.

We execute the plan, 
regularly turning your 

insights into blogs, 
media articles, and 
social content, to 

consistently 
demonstrate your 

expertise to customers.

Messaging & 
narrative 

development

Insights 
mining

Campaign
plan

Conversation 
and channel 

analysis

Comms
delivery

We combine these 
insights to create 

powerful market-shaping 
reports and content hubs.

Hero content 
creation

Tell your story Build original thought leadership Build an expert brand



Audience conversation and channel analysis



Messaging

“Imperial Business Partners has a complex, high-value proposition for innovative, technology driven 
organisations across multiple sectors. But the wide-ranging value we offer makes it hard to articulate quickly 

and clearly.”

Memetic helped us step back, think about our value in terms of the audience needs, and combine our deep 
expertise and capabilities into a comprehensive story. From there, they helped us build the layers of evidence to 

bring the IBP programme to life, from explaining our own work simply, to gathering data on industry challenges 
to ensure the overarching narrative hits home.

The outputs have now filtered into the content we use to engage clients, and into the way we communicate 
across the organisation.” 

Chris Parker, Imperial College London

The narrative has helped elevate our entire communication and sales message to senior audiences.” 

Dr John Godfree, Head of Consulting, Capgemini Engineering



Hero content

“The report has been a valuable 
lead gen and marketing tool. 

But the narrative has been even 
more valuable, as it‘s elevated 
our entire communication and 

sales message. We recently won 
a significant pitch which drew 

on the insights Memetic helped 
us articulate”

Dr John Godfree, Head of 
Consulting, Capgemini 

Engineering

Sample reports 
for Memetic 

clients:



Campaign plan (illustrative)
Memetic created highly 

credible, well-researched 
content that delivered long-

term value across media, 
sales and marketing 

channels, helping us engage 
decision-makers making 

high-value, 
long-term investments.”

Chris Pateman-Jones, 
CEO, Connected Kerb



“This report provides 
our in-house marketing 
team with lots of quality 

content, ensuring our 
digital and social 

channels consistently 
project Eseye as thought 

leaders.”
David Langton, SVP 
Marketing at Eseye

Multi-channel delivery



Client list 
Case studies 
Testimonials



Our clients



READ THE FULL CASE STUDY HERE

“Our reports shape 
funding and policy 

decisions for the emerging 
fusion industry. Media 

launches generate global 
coverage, and are 

regularly cited throughout 
the year” 

Andrew Holland, CEO, 
Fusion Industry 

Association

Fusion Industry Association: Shaping an emerging industry

Objective:

Showcase the fusion industry’s potential to governments, investors, and the public, in order 

to shape future policy and investment decisions in the interests of fusion.

Approach:

• Created a survey of private fusion companies around the world. 

• From an analysis of responses, created a report that delivered original insights into 

fusion funding, technology advances, and commercial timescales.

• To reach and influence business, government and investors, the report was launched 

to business and engineering media, and used for public affairs activities.

Impact:

• Ongoing coverage including in the Financial Times, The Wall Street Journal,

The Times, Time, the New York Times, and trade publications. 

• Data charts provide ongoing social media thought leadership. Insights widely used in 

presentations and speaking slots, sparking interest and discussions in energy and 

government circles.

• Several new members have joined the FIA

• Report produced annually since 2020, becoming an anticipated event in fusion.

READ THE FULL CASE STUDY HERE

https://www.fusionindustryassociation.org/about-fusion-industry
https://www.ft.com/content/f66d8965-ddf7-4458-a5ef-81e30b3ffa0f
https://www.wsj.com/articles/nuclear-fusion-attracts-startupsand-skeptics-11636477774
https://www.thetimes.co.uk/article/nuclear-fusion-and-the-race-to-save-planet-with-gas-hotter-than-the-sun-b0cmrmm30
https://time.com/6123622/nuclear-fusion-viability/
https://www.nytimes.com/2021/10/18/business/fusion-energy.html
https://www.memetic-comms.com/insights/category/case-studies/the-state-of-nuclear-fusion/


Connected Kerb: Changing thinking on EV infrastructure

Objective:

Back in 2020, Connected Kerb had just been formed with a new proposition for on street EV 

charging. To open their market, we needed to shift local authority focus from primarily town 

centre fast-charging towards on-street residential charging.

Approach:

• Conducted survey of how EV drivers prefer to charge their cars, building evidence that people 

were more likely to switch to an EV if they had overnight charging near their home.

• This data, alongside interviews with EV experts, was used to create the report Electric Vehicles: 

Moving from early adopters to mainstream buyers.

• Report launched to local authorities via sales outreach, trade media, and webinars.

Impact:

• Trade coverage including The Engineer, Fleet World, and Current News

• Two webinars attracted over 100 Local Authority decision makers

• 170 Local Authority downloads in first month

• 100s of existing prospects engaged through direct outreach

• A noted shift in thinking and investment in EV charging since

• Connected Kerb now one of EV charging’s biggest players.

READ THE FULL CASE STUDY HERE

https://www.connectedkerb.com/stories-and-reports/from-early-adopters-to-mainstream-buyers/
https://www.connectedkerb.com/stories-and-reports/from-early-adopters-to-mainstream-buyers/
https://www.theengineer.co.uk/overnight-charging-ev-ownership/
https://fleetworld.co.uk/overnight-charging-essential-for-ev-adoption/
https://www.current-news.co.uk/news/up-to-40-000-ev-chargers-need-to-be-installed-per-month-by-2035-report-suggests
https://www.memetic-comms.com/insights/category/case-studies/case-study-a-new-approach-to-ev-charging/


Impact (Microplastics Report) 

• Press campaign generated coverage in specialist trade 

press including Agropages, SeedQuest, SeedToday, 

Floraldaily

• Paid LinkedIn campaign saw above average engagement: 

click through rate of 6.4% (vs 0.4% LinkedIn benchmark); 

engagement rate of 15.9% (vs 0.54% benchmark).

Croda: Projecting expertise in the seed industry

Objective

Croda and its agrichem subsidiary, Incotec, wanted to lead discussions on important emerging topics in the seed industry, 

and use this to start conversations with customers.

Approach

• Through an analysis of industry conversations, we identified two highly relevant themes 

for this niche audience – microplastics and biological formulation.

• Working with Croda experts, customers, and thrid party experts, we researched and 

developed two high quality reports on these topics 

• Croda’s marketing team ran a two month campaign for each, includign paid LinkedIn, 

press, email, and social. Memetic provided the content to support these.

“In a meeting with 
[customer] Syngenta, we 
heard the whitepaper is 
circulating widely and 

they appreciate us 
‘being THE thought 

leader in the industry’.” 
Incotec Field Crops 

Sales Manager

https://news.agropages.com/News/NewsDetail---44685.htm
https://www.seedquest.com/news.php?type=news&id_article=142572&id_region=&id_category=&id_crop=
https://www.seedtoday.com/article/287555/incotec-and-croda-publish-recommendations-for-seed-industry-on-transition-to-microplastic-free-treatments
https://www.floraldaily.com/article/9479582/seed-industry-recommendations-on-transition-to-microplastic-free-treatments-listed/
https://www.crodacropcare.com/en-gb/sustainability/the-new-microplastics-legislation


Julian Fowler, Global Marketing Director, Capgemini Engineering

“The work Memetic delivers on complex topics is second to none. They 
bring a lot of knowledge and expertise to the table to help understand 
our audiences and their challenges, and what we can say to impress 

them.

As a result, everything we put out is well-researched and well-written, 
and gives us a position of authority and expertise.” 



To discuss, contact:

David Lewis

Director at Memetic Communications 

david@memetic-comms.com

07708 099884

Book a call: https://calendly.com/david-memetic 

mailto:david@memetic-comms.com
https://calendly.com/david-memetic
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